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Abstract 

The purpose of this case study is to investigate an inexpensive and easy to use technology to 

view and create hologram videos and content in mainstream media.  I purchased an acrylic 

Spectre hologram technology projector/viewing device for a smartphone from 

spesctrehologram.com in Lurgan, Craigavan.  I test ease of use, propose ways holograms could 

positively impact viewing media, walk through the creation of content, test variations in content, 

and obtain user feedback. 

Keywords:  Spectre, hologram 
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Emerging Hologram Media and 

Technology at Your Fingertips 

Hologram technology, with its ability to capture attention, has a unique future in media.  

We’ve long seen it used in science fiction movies for intergalactic communication, time travel, 

and my personal favorite, to talk with the wise hologram ghost of someone who has passed away 

and could save the universe if only the power didn’t short out at the crucial moment.  But for the 

most part, other than in fictional presentation, holograms seem to be futuristic and out of reach 

for the common person and futuristic.  This seems unacceptable in a time when you can strap on 

a pair of goggles and be transported to another virtual world.  So, this curious student set out to 

prove that holograms are not so far off in the future.  Watch how a journalist from Los Angeles, 

with no scientific background at all, shakes up her Emerging Media Platform class by 

announcing, “I turned my daughter into a hologram.”  Spoiler Alert: My project even caught the 

attention of a leading technology expert Bill Frischling, Vice President / Entrepreneur-in-

Residence at U.S. News & World Report. Watch what he says about here or click the image 

below.1 

                                                
1 https://youtu.be/lehQbXdU854 
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Starting with Spectre Technology 

If you’re an M.S. degree in Communications, specializing in Journalism Innovation from 

Syracuse University’s S.I. Newhouse School of Public Communications and you want to create a 

hologram where do you start?  In 2017, the answer to that is Amazon.com.  I looked through 

pages and pages of results until ultimately, seeing what I wasn’t looking for--like a book titled, 

“Holography Projects for the Evil Genius,” by Gavin Harper--led me to the correct search words.  

I finally typed “hologram projector” into the Amazon search bar and the results [see screenshot 

below] for the technology and its plausible applicability to my media project lit me up.  As you 

can see there are many different options from which to choose, but I went with the “Spectre 

Hologram Smartphone Hologram Projector Suitable all Smartphones: iPhone, Samsung, Sony, 

Holographic Prism.”  
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I chose the Spectre Hologram from spectrehologram.com, (a company based in Lurgan, 

Craigavon), for the following reasons, in order of product evaluation and project application 

importance to me: 

1. Proof of life.  Spectre’s website shows the product in action.  This caught my eye 

immediately and connected with what I envisioned as a plausible delivery source of 

media. 

2. Sample content.  Beyond the image on the website showing how the company can 

project a video or image into the hologram projector, (which, today, could be 

Photoshop fancywork), the site also has working videos posted on YouTube.  Once 

you purchase their device you can watch the videos with the projector.  (As a side 

note: the company is extremely responsive to inquiries for assistance as you work.) 
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3. Guidance. Spectre’s website also offers a link to a “How to use the Spectre 

Hologram Projector” video.2  This gave me hope that I could create content for use 

with the product, which as a journalist, is my goal. 

4. Price. My personal belief is the less you can spend on testing out products the better.  

In my estimation, if I can prove that journalism can be enhanced with projected 

hologram content with a twenty-dollar product, that is a win.  Don’t get me wrong, 

the six hundred dollar “Alien Tech S Cube FHD Hologram, Projection-Mapping, & 

WiFi Ready 1,000 Lumens (100 ANSI) Protection Cage, Remote, MHL, HDMI, 

Tripod, Cradle 1080P Pico Projector White by Alientech,” (see screenshot above on 

Amazon) is on my wish list.3  In the learn what works and what doesn’t work world 

of journalism innovation, you can always build on simple technology if it shows signs 

of interest and workability. 

5. Availability.  Due to the time constraints of the class project case study, I needed a 

product that was not on back order and was going to arrive within a week’s time.  

Additionally, following the “fail fast” rules in the world of experimentation, I needed 

time to ditch the product and start over if it was a complete failure. 

 The Technology4 

When I ordered a Spectre Hologram all that I received was two acrylic reflective shaped 

“projectors,” (as seen in the screenshot above) each in a Spectre bag individually packed to 

protect the device from being scratched.  The instructions to use the device are printed on the 

back of the bag.  See photo below. 

                                                
2 https://youtu.be/ZgtANe4Iadw 
3 https://alienti.com/products/s-cube 
4 http://www.spectrehologram.com 
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Two acrylic projectors, these instructions, and my imagination were my starting point.   

Step 1. Once I had my “tools” in hand, I began watching the hologram movies provided 

on YouTube by Spectre Hologram.  These movies consist of animated fairies and rockets for the 

most part.  (See Screenshot via spectrehologram.com below).   
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Step 2. I was initially distracted by the animation in the Spectre videos and feared what I 

wanted to do would be too complicated.  I was blinded by the simplicity of the set up above, 

(lying out the video in a simple “four up” pattern.) I enjoyed watching the fairy flutter and the 

rocket soar, but I knew I wanted to turn a real person into a hologram movie.  So, I emailed 
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Spectre to ask them how to videotape an actual person and transform that individual into a 

hologram.  Following is their response which was a terrific guide for me moving forward. 

“I have this attachment for you, hopefully it gets you started! Best Regards Andrew 

Leckey.”  This is the attachment sent to me by Mr. Leckey. 

 

Step 3. I set to work.  Since I have a child, I am fortunate enough to be able to barter a 

night off from doing dishes for her participation in my class project.  Lucky for me, she took the 

bait and agreed to let me turn her into a hologram movie.  I had her stand against a black screen 

to streamline the process and cut out the green screen transition factor.  (In retrospect, more 

backlighting would have been beneficial.)  I shot the video on an iPhone then imported the 

movie into Final Cut Pro.  I put the same movie strip on four different streams one on top of the 
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other in the timeline.  (NOTE: You only need the audio from one of the movie files.) Then I 

transformed and rotated each video so that the “bottoms” of the shot all faced center.  I then 

rendered the video and exported it to YouTube.  You can watch my very first attempt to create a 

hologram on YouTube here.5  Or click on the image below to watch.  

 

Step 4. Evaluate the results.  My first attempt gave me enough hope to carry on with the 

project using this technology but showed me where I need to improve.  The reasons why I chose 

to continue were based on user feedback from the target audience, (tech savvy teenagers, 

marketing millennial professionals, and company owners), and achievability. 

a. Feedback from a Teenager.  My highly scientific focused child thought the 

hologram of her was, “very cool.” She liked the result and watching the video.  She 

also liked that if she wanted to, she could throw the Spectre projector in her purse 

with her smartphone and show someone how it works.  Ease of use and transferability 

                                                
5 https://youtu.be/zpeyB9SmsGk 
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were important to her. What she didn’t prefer was bending down to view it on my 

desk from her standing position.  There are height limited angles you can watch the 

hologram movie from. For example, I can sit at my desk and watch it while the 

smartphone sits flat on my desk, but if I stand up that is too great of a distance.  In 

addition, she did not enjoy how the Spectre projector must be sitting flat on a 

smartphone on a stable surface.  Teens like to hold their phones.  If you hold the 

smartphone in the air, even with a steady hand, the projector slides around a bit on 

your phone’s flat surface and you lose the view of the movie from the perfect center.  

I imagine a fix for this would be a “groove” in the smartphone’s surface into which 

you could pop in and secure a projector, or a magnetic field would also do the trick. 

b. Feedback from a Marketing Millennial.  I also showed the hologram movie to a co-

worker.  He works in the marketing department and saw the benefits of the hologram 

movie for a company promoting a product.  He is very tall and he too had to lean 

down to view the movie being projected from my phone that was sitting on my desk.  

The marketing millennial commented, “It would be cool if it shot up higher to 

eyesight level.” This particular Spectre projector technology does limit the hologram 

projection to the height of the tool.  

c. Feedback from Company Owner.  I mentioned the creation of the hologram movie 

to Darren Kavinoky, television host of ID’s Deadly Sins and founder of multi-

million-dollar brand and criminal defense law firm 1.800.NoCuffs.6  I pitched the idea 

of hologram movie “commercials” to Darren Kavinoky as a way for him to connect 

with his audience in a personal way.  His fans or potential clients can see him 3 

                                                
6 http://www.nocuffs.com 
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dimensionally outside of a flat screen and he was game.  Darren liked the idea of 

trying something new that cost nothing more than 5 minutes of his time to record a 

video.  I recorded Darren with an iPhone in front of a green screen with professional 

lighting to see if there is a significant difference in quality.  I keyed the green to black 

in Final Cut Pro and set up the video.  I created both full body and cropped version 

hologram movies.  (See screen shot of the set up in Final Cut Pro below.) 

 

You can watch the cropped hologram movie of Darren Kavinoky here.7 Or click on 

the image below to watch it. In my estimation, shooting against a black screen is 

okay, but the green screen is better and the lighting makes all the difference. 

                                                
7 https://youtu.be/gJi2vtLxTRg 
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d. Achievability.  Bill Frischling spoke to our 613 Emerging Media Platforms class at 

Syracuse University about trying projects like this.  Frishling said, “There is a very 

big difference between trying something new and operationalizing it.” So, I tried 

and succeeded, but at that point, I had to evaluate if I could operationalize it.  I 

thought about how long it took me to create, the learning curve, the limitations, user 

experience, cost, and best applications.  Questions I also considered: 

i. Could hologram movies make a company money? Google Cardboard 

succeeded advancing the popularity and accessibility of Virtual Reality to 

the masses, and it only requires people to buy an inexpensive cardboard 

box and hold it up to their face.  Based on this, I believe the Spectre 

projector has a real chance at putting access to hologram movie 

technology in the hands of the masses.  It could make content come alive 

and excite consumers. Being able to watch a show that is projected up and 

viewable from all angles has exciting possibilities. (See photo below, 

which admittedly is a bit blurry.  It is challenging to photograph the 
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hologram movie through the Spectre projector. However, you can see that 

the person is standing up in 3D fashion on top of the smartphone. The 

video was shot on an iPhone.) 

 

ii. Could it catch on?  The price point for the projector is low enough that 

companies could potentially give it away in a promotion.  It is also 

affordable so that the average consumer can purchase one. 

iii. Does it have the potential to be a money drain on a media 

department? The cost of creating my first, albeit in need of improvement, 

hologram movie of my daughter was zero dollars.  The ensuing ones also 

cost me zero dollars because I have access to a smartphone, green screen, 

black screen, professional lighting, video editing software. Of course, a 

company can invest in special effects and graphic improvements making it 

cost more. But with a simple black screen or green screen, they can shoot 

a video, set it up in video editing software in the “four up” layout, and 

push upload to YouTube. 
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iv. Will people carry a prism shaped hologram projector in their pocket? 

For women, it’s an easy “throw it in your purse” lightweight gadget.  A 

student could drop in their backpack with ease.  I would not carry it in my 

pocket, as it would likely be uncomfortable and break.  But, I have carried 

it around in my work tote for the past four weeks to have on hand and it 

has added no weight or inconvenience to my load. 

Practical Applications. In the final stages of my case study, I thought about how the 

hologram movies can best serve journalism.  What kind of story would be better told by a 

hologram?  I thought about this answer in two ways, audience experience, and content 

enhancement.   

1. Audience Experience.  The projector makes the front of the hologram viewable from 

every side, so more than one person from more than one side can watch the same 

video at the same time. 

a. Can you imagine sitting in a classroom with students sitting in a circle and 

every single student is looking at the teacher’s face?  This is possible with the 

application of an enlarged Spectre projector and a bigger screen.  Students 

could learn without ever having the back or side view of the teacher.     

b. Can you imagine watching a concert with seating options that bring you closer 

to the performance because the audience can view it from every angle? 

c. Branding could take a message and bring it to life by showing the content in 

the projector rather than on a flat screen. 

d. What I like most about the audience experience of the Spectre projector 

when viewing hologram movies, and it should not be undervalued, is that 
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the audience can look up.  The second screen experience is important to 

consumers and if they can set their phone down flat, view content all while 

they are ironing, writing a report, or taking notes, it turns the second screen 

experience into a hands-free experience.  As someone who always needs 

another hand, this has enormous value. 

2. Content Enhancement. The projector can make content appear three dimensionally.  

The first thing that came to my mind was the medical applications for being able to 

see all sides of the anatomy from any angle.  Via the Syracuse University library, we 

have access to Anatomy TV sponsored by Primal Pictures. 8 I asked Primal Pictures 

for permission to use their content in an experiment to create hologram videos.  They 

consented.  I pulled two different kinds of anatomy content from the site and turned 

them into hologram movies.  With proper voiceover and explanation, this is an 

enlightening and engaging way to teach anatomy.  You can watch the video 

“Podiatric” video here or click on the photo below, which is the video playing in the 

Spectre projector, to watch it on YouTube.9 

                                                
8 www.primalpictures.com	

 
9 https://youtu.be/Qbw1VAPDIKU 
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I also created a second anatomy video of the “Thorax Abdomen.” I created this 

video by turning on the screen capture record feature in QuickTime.  I recorded 

the screen while I clicked to page through the rotating slides (courtesy of Primal 

Pictures) of the abdomen on the Anatomy TV site.  What’s different about this 

hologram movie is that I tested a video with a background (the photo slides have a 

gray matte background as seen below). The only editing I did in Final Cut Pro was to 

set it up in the proper “four up” layout.  I did not try to remove the gray 

background.  This sets the stage for the idea that you could make almost anything 

come alive in this format with screen capture and without having to necessarily 

remove the background.  You can view the “Thorax Abdomen” video here or click on 

the photo below to view it on YouTube.10  

                                                
10 https://youtu.be/s2E7AZ1aLE4 
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Conclusion. I set out to prove that hologram movies could make content more 

compelling, be produced easily and viewed by the masses.  Overwhelmingly, I succeeded in 

proving that the technology exists and the groundwork is laid.  There may be more sophisticated 

executions on the market, but for less than twenty dollars, I proved that almost anyone can create 

a hologram movie.  I also proved that it could engage key fan demographic, elicit marketing 

interest, raise the eyebrow of at least one corporate America executive, and garner the attention 

of a leading technology expert from U.S. News & World Reports.  

Limitations on the projector and creation of content were far outweighed by the positive 

results of the case study and testing.  I can foresee this media format carrying stories further in 

the future.   I can foresee watching my newscaster giving me the weather report while standing 

on top of my desk.  I can foresee that a family can watch a movie in a circular living room with 

Mom, Dad, and the kids lounging viewing the TV projection “screen” from every angle in the 

room.  I can see students learning from teachers in a classroom where they all have the front row 

view.  As the ability to project the hologram higher and wider with cost permissive technology 
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develops, I predict you will see the increase of popularity in hologram movies.  

 

 


